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YouTube: 53 &5
(Proving Competence)
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Instagram: ZIHM AE
(Communicating Authenticity)
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(Maximizing Reach)

5T QE 9l A EMIE 28,

Ho|E 21t F&.

Facebook: %121 Zig}
(Strengthening Organization)

X% 04 A, 22f0l ARLIE| 75,
a0l sz g

& NotebooklLM



‘CIXY =5 5

22l XXX S e}l WSt 52| XS S5eLC.

2}l &0
(Online Engagement)
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KPI 1: 21X| = (Awareness)

o ZtAMOCN EEHE
(Weekly Social Reach)
BAHEF (Search Volume)

e AQELEHIT

(Media Mentions)

KPI 2: M2| % (Trust)

s RRE FMIYANEH 2ATE
(YouTube View Duration)
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(Positive Engagement Rate)
o AM SR FHX}

(Number of Small Donors)

KPI 3: %] 284 (Efficiency)
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(Recommendation Goal %)
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(Volunteer Activation Rate)
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(Legal Legitimacy + Candidate Brand) x Digital Efficiency = Political Innovation
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